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A. Highway Information Sign

B. Highway Warning Signs

C. Trailhead Entrance Sign

D. Trailhead Information Kiosk

E. Regulatory (usage control) signs

F. Route Confirmation Markers (trail 
logo)

G. Reassurance markers (blazes)

H. Direction change (arrows)

I. Road Crossing signs

J. Interpretive signs

K. "Crossing Private Land" signs

L. You-Are-Here signs

M. Destination signs

N. Boundary signs

O. Adopter signs



Sign Type Material
Background 

Color
Letter Color Letter Size

Highway
Information
Sign

Aluminum or 
HDP

Brown White MUTCD-varies

Highway Warning 
Sign-Pedestrian 
Crossing

Aluminum or 
metal

Yellow Black MUTCD-varies

Trailhead Entrance 
Sign

Aluminum or 
HDP

Brown White 8"

Trailhead
Information
Kiosk

Wood Brown NA NA

Regulatory/ Usage 
Signs

Decal,
Aluminum,
Plastic

Brown White Varies

Blazes-Main Trail
Paint,
Aluminum,
Plastic

Yellow NA NA

Blazes-Spur or 
Access Trail to IAT

Paint,
Aluminum,
Plastic

Blue NA NA

Directional Arrows
Decal,
Aluminum,
Plastic

Brown Yellow Varies

Interpretation
#1

Wood Natural Wood Medium Blue 1-1/2"

Interpretation #2 
and #3

Fiberglass 
Embedded

Buff Multi-color Varies

Crossing Private 
Land

Plastic, 
Aluminum

Brown White NA

Destination Signs Wood Natural Wood Medium Blue
Trail Name-2" 
Destinations-1"

Boundary Markers
White Carsonite 
Post

Medium Blue White NA

Adopter Signs
Decal, Plastic, 
Aluminum

Brown White NA

























Brand definition:
A brand is a name, term, design, symbol, or any other feature that identifies 
one seller’s good or service as distinct from those of o.ther sellers.

What is it?

Branding is endowing products and services with the power of a brand

Who does it affect?
Trail Users and third parties / the general public. 

What is the net positive gain? 
To create a  positive identity to build confidence in, and to grow awareness of, the Ice Age NST




