TRAIL SIGNAGE 201

“Thinking beyond the Blaze”

IAT-U, June 29, 2018
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BEWARE OF
ROAD SURPRISE




Kopflose Paddler
Kreuzen




SPEEDO CHECK
AHEAD
NEXT 5 km
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https:.//www.ice
agetrail.org/wp

content/upload
s/2014/11/Note
book-Trail-
Signage.pdf

A HANDBOOK for
TRAIL DESIGN, CONSTRUCTION and MAINTENANCE

National Park Service * Wisconsin Department of* Natural Resources * Ice Age Park and Trail Foundation




Side Road

Highway Information Sign
Highway Warning Signs

Trailhead Entrance Sign

Trailhead Information Kiosk Another Trail

Regulatory (usage control) signs
Route Confirmation Markers (trail

logo)

Reassurance markers (blazes)

Direction change (arrows)

Road Crossing signs

Interpretive signs

"Crossing Private Land" signs

You-Are-Here signs

Destination signs

Boundary signs

Adopter signs
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== ”Sign Type

Highway
Information

Sign

Highway Warning
Sign-Pedestrian
Crossing
Trailhead Entrance
Sign

Trailhead
Information

Kiosk

Regulatory/ Usage
Signs

Blazes-Main Trail

Blazes-Spur or
Access Trail fo IAT

Directional Arrows

Interpretation

#1

Interpretation #2
and #3

Crossing Private
Land

Destination Signs

Boundary Markers

Adopter Signs

Material

Aluminum or
HDP

Aluminum or
metal

Aluminum or
HDP

Wood

Decadl,
Aluminum,
Plastic
Paint,
Aluminum,
Plastic
Paint,
Aluminum,
Plastic
Decal,
Aluminum,
Plastic

Wood

Fiberglass
Embedded
Plastic,
Aluminum

Wood

White Carsonite
Post

Decal, Plastic,
Aluminum

Background
Color

Brown
Yellow

Brown

Brown

Brown

Yellow

Blue

Brown

Natfural Wood
Buff

Brown
Natural Wood

Medium Blue

Brown

Letter Color

White

Black

White

NA

NA

NA

Yellow

Medium Blue

Multi-color

White
Medium Blue

White

White

Letter Size

MUTCD-varies

MUTCD-varies

8“

NA

Varies

NA

NA

Varies

1-1/2"
Varies

NA

Trail Name-2"
Destinations-1"

NA
NA
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RIVERLAND C&NSERVANCY
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NO NO NO
MOTORIZED BIKING HORSEBACK
RIDING

&®) (B

VEHICLES

ND
PIC
VEGE Hnnr

NO NO
CAMPING FIRES

i \HUNTlNG BY WRITTEN PERMISSION ONLY

(608) 458-3818
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FOR . 2
PUBLIC USE SRR

TRAIL

APRIL 1 THROUGH DECEMBER 15

¢ Rib Lake Ski &QSnowshoe Club ¢






PARK

OF INTEREST

TRAIL sysy

AND

POPE F RM

YOU ARE KERe
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Brand definition:

A brand is a name, term, design, symbol, or any other feature that identifies
one seller’'s good or service as distinct from those of o.ther sellers.

What is it?
Branding is endowing products and services with the power of a brand

Who does it affect?
Trail Users and third parties / the general public.

What is the net positive gain?
To create a positive identity to build confidence in, and to grow awareness of, the Ice Age NST






